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CREATING A PROFESSIONAL LINKEDIN PROFILE



INTRODUCTION

● Recruiters and HR professionals in the U.S. and other countries use                         

to find and vet candidates

Grab the attention of recruiters and employers by having a prominent online presence

● LinkedIn is the world’s largest professional network on the Internet

● It is especially popular in the U.S., India, China, Brazil, the U.K., France, Canada, 

Mexico, and Italy



LEARNING OUTCOMES

➢ Show your professional identity

➢ Choose content 

➢ Write a headline

➢ Choose a profile photo 

➢ Write a summary statement 

➢ Much more!

At the end of these lessons you will be able to:







These elements of your LinkedIn profile allow

 employers and recruiters to find you:

1. Headline 

2. Summary Statement

3. Location

4. Photo

5. Education 

6. Experience

CREATING AN ALL-STAR PROFILE



● People with a location listed appear 

up to 23 times more often

● Users with a photo appear up to 21 

times more often and receive up to 

36 times the messages

● People with education listed appear 

up to 17 times more often 

APPEARING IN SEARCHES



● Your headline is highly visible and shapes your 

professional brand

● It’s located at the top of your profile 

● Your headline follows you on LinkedIn

● It allows recruiters and employers to find you

HEADLINE EXAMPLE
“A marketing and 

operations 
professional with 

a passion for 
creativity and 

making everyone's 
job easier.”



CREATING A HEADLINE

 
Create a targeted headline in your own voice

● Maximize the 120 character limit by including the following: 

○ Your company

○ Description of a position or your professional title

○ 2-3 keywords

○ Something that shows your value and purpose



HEADLINE EXAMPLES



DIGITAL CAMPAIGN MANAGER



MARKETING AUTOMATION STRATEGIST 
 



MARKETING MANAGER
 



STARTUP FOUNDER
 



INCLUDING A TITLE IN YOUR HEADLINE

 ● Your headline does not have to contain your current title verbatim

● Be cautious about adding a job title that is company-specific

● List your actual job titles in the experience section of LinkedIn



ANNOUNCING YOU ARE 
LOOKING FOR JOBS IN YOUR 

HEADLINE
AVOID

 

ANNOUNCING YOU ARE 
LOOKING FOR JOBS IN YOUR 

HEADLINE



ANNOUNCING YOU ARE 
LOOKING FOR JOBS IN YOUR 

HEADLINE
AVOID

 

TYPOS, MISSPELLINGS, 
ABBREVIATIONS, AND 
SPACING ISSUES WITH 
CHARACTERS (/ - | )



SUMMARY STATEMENT

 
Your summary statement should: 

● Include your best qualities relevant to a company

● Be easy to read and not too long or dense

● Provide compelling reasons recruiters should contact you

● Convince readers you love your job

● Be at least 140 words and include some keywords



ADVISOR - RISK ADVISORY
 



FIRST PERSON 
SUMMARY

 



PROFESSIONAL PHOTO
 What makes a great professional photo:

● Your image should be representative of the job you are seeking

● Choose a neutral background and look at the camera

● Choose a picture that makes you come across as competent, likable and influential

● If you need help choosing a photo, utilize a site like Photofeeler





EXPERIENCE & EDUCATION
 
 ● Write about experiences that are relevant to your future goals

● Don’t write an exhaustive list of jobs, responsibilities, and education

● Exclude irrelevant experiences such as:

○ Work experiences from your youth or early in your career

○ Language classes you took many years ago

○ Volunteer experiences that are controversial or unrelated to your career



WHAT TO DO IF YOU ARE UNEMPLOYED
 Don’t list your last full-time employment as your most recent activity in the 

experience section. Instead, add something you’re presently doing, such as: 

1. Consulting Work

2. Volunteering

3. Continuing Education





LINKEDIN CHECKLIST 
 
1. Is the text easy to read on a small screen like a phone?

2. Is the information consistent with what I have on my resume?

3. Are my personality and voice present throughout my profile?

4. Are there spelling or grammar mistakes?

5. Have I maintained the confidentiality of my current and previous employers?

6. Is my profile complete?



PAUSE THE VIDEO TO 
OPEN THE GUIDE



When choosing between two similar applicants, hiring managers are 
increasingly turning to social media outlets to supplement information 

they are unable to glean from applications or interviews
- Amy Jo Martin, Author & Entrepreneur


